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big announcement indicating new thrust and direction

F1.1 -30p 150p
Outperfor Dividend expected kept at 28 p. for whole year, but share price
m capital still around 1,000 pence leading to low P/E compared with NG
markets F1.2 8 18 sector and results from previous years
F2.1 200 185
Increasing cash inflow from divisions A and D but levels of
F2.2 -6 4 investments in B,C and E makes the group cash negative for at NG
least another 12 months
F3.1 1,550 1,442
Division E still far behind budgets. C positive, but below budget.
growth from F3.2 652 488 A on budget (flat budgets). L4L sales positive in D driven by NG
existing brands. Cindex 120 on L4L
e F3.3 93% 90%
Fa.1 17 24 No major M&A targets in sight yet. Pipeline cover - 50% due to
Successful F4.2 257 600 aggressive growth targets combined with severe scarcity of NG
deal doing ) targets. Profit mix and growth market numbers not available
yet
F5.1 7.65% 7.44%
o . .
e v S:tset <:,r: a\zlif\rie ‘lagif; :sCategory 1 competitors. On level with NG
capital gory P
Rshl.1 65% 74
rs subbort More shareholders vary about our future earnings potential due
and T)';ck Rsh1.2 8 7 to drop in TSR and general negative press. All is down to next
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