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Managerial Decisions must be
based on reliable information
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Management accounting is a profession that involves partnering in
management decision making, devising planning and performance
management systems, and providing expertise in financial reporting and

control to assist management in the formulation and implementation of an
organization’s strategy.

Institute of Management Accountants, 2008
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Management Accounting is '"the process of identification,
measurement, accumulation, analysis, preparation, interpretation and
communication of information used by management to plan,

evaluate and control within an entity and to assure appropriate use of’
and accountability for its resources”.

- The Chartered Institute of Management Accountants (CIMA)
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Simmonds, K. (1981), “Strategic management accounting”,
Management Accounting, Vol. 59 No. 4, pp. 26-30.

. * » - -
the provision and analysis of management accounting
data about a business and its competitors, for use in
developing and monitoring business strategy”,

Ll Lonas (@ biledl Jelxsy g5 dloc 1y Ldyan ©

b9 a4d9 L_? Lol ey Lpudling sl LLAS (e pudl)
EDRE W N

2023 2022 sl 5558 ) s

15/02/2023



Al iy

S ¥ !l Lol B Lo

* The Chartered Institute of Management Accountants (CIMA) A form of
management accounting in which emphasis is placed on information
which relates to factors external to the firm, as well as non-financial
information and internally generated information. CIMA official

terminology, 2005, p. 54
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Dixon, R. and Smith, D. (1993), “Strategic management accounting”, Omega,
Vol. 21 No. 6, pp. 605-18.
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Dixon, R. and Smith, D. (1993), “Strategic management
accounting”, Omega, Vol. 21 No. 6, pp. 605-18.
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Roslender, R. and Hart, S. (2010) ‘Strategic management

accounting: lots in a name’,
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An exploratory investigation of an integrated contingency model of
strategic management accounting, Simon Cadez, Chris Guilding.
Accounting, Organizations and Society 33 (2008) 836—863
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Valuation of customers as assets
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